We Believe In A #LifeNotWasted .. Fairfield

Coalition Capacity

FC completes Community

Needs Assessment

v’ Chief of Police ® CAR ES

becomes CO‘Chair. THE TOWN RESOURCE FOR HEALTHY CHOICES
Strong collaboration Carma Creative Marketing

Fairfield Police Department
partners on alcohol
merchant training and ID
mat distribution

Coalition Vitality Assessment
to promote continuous
improvement

Social Norms Campaign

Determines alcohol as the
priority youth substance
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from DMHAS in partnership
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Peer and Social Norms and
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Implementation
Plans Completed
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B Youth Outreach/Activities

www.fairfieldct.org/fairfieldcares

incorporated into Fairfield
Public Schools Health
Curriculum

2018

Evaluation
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Coalition Forward
1. Emerging Trends:
Address Community
and Youth
Developmental Asset
Gaps

2. Secure diverse
sources of Funding

3. Sustain and Expand
Community
Partnerships

4. Continue to engage
Youth in decision
making and initiatives
5. Social Norms:
Continue cross sector
awareness and
education on youth
substance use
6.Maintain Law
Enforcement presence
within the coalition

7. Host Community
Events and

Evidenced Based Strategies Programming


https://www.fairfieldct.org/filestorage/10736/12858/17079/19537/86474/OP06_-_Fairfield_CARES_CSC_Needs_Assessment-_Fairfield_Cares.pdf
https://fairfieldct.org/filestorage/10736/12858/17079/19537/80251/Fairfield_CARES_Search_and_Parent_Survey_Results_Presentation_2019.pdf
https://www.fairfieldct.org/filestorage/10736/12858/17079/19537/86474/OP10_-_Fairfield_Cares_Social_Norms_Media_Campaign_Presentation_Final.pdf
https://fairfieldct.org/filestorage/10736/12858/17079/19537/86474/OP05_-_Fairfield_CARES_Grant_Descriptions.pdf
https://www.fairfieldct.org/filestorage/10736/12858/17079/19537/86474/OP07_-_CSC_Strategic_Plan.pdf
https://www.fairfieldct.org/filestorage/10736/12858/17079/19537/86474/OP04_-_Fairfield_CARES_Youth_commission_statement.pdf
https://www.facebook.com/FairfieldCARES/
https://fairfieldct.org/fairfieldcares
https://www.positivedirections.org/
https://www.facebook.com/PositiveDirections/
https://www.fairfieldct.org/filestorage/10736/12858/17079/19537/FCCC_TalkingTips_NO_CROPS_FINAL.pdf
http://www.fairfieldct.org/fairfieldcares

