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Role Model Campaign Long Term Outcomes

Short Term Outcomes . Decrease past 30-day use of alcohol

disapproval around alcohol to 12th graders.
o Increase perception of parent

use from 73% in 2014 to 81% .
disapproval around alcohol use from

Continue collaboration with in 2018.
. 94% (2014) to 95% (2020) for 7th to 12th
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*  Prevention staff trained in Tips to materials to 500 items per 12th graders.
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